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About the book

Many of the greatest minds in psychology have
tried to unravel the mysteries, power, appeal,
and consequences of religion. The task of
understanding human behaviour will never be
complete without the use of science and logic to
examine the psychology of religion and
spirituality. This undergraduate textbook
provides an engaging and accessible tour of the
field, drawing on historical, theoretical, and
cutting-edge sources. It explores the origins and
meaning of various forms of religious belief
around the globe, with enhanced coverage of
non-Christian religions, non-believers, and
diverse populations. By focusing on the personal,
medical, moral, social, and political
consequences of religion, it explores how these
findings can be applied in real-world scenarios.
Students are supported by clear learning
objectives, defined key concepts, varied end-of-
chapter questions, further reading suggestions,
and visual content, making this an invaluable
resource for undergraduates in the psychology
of religion and spirituality.

e A comprehensive account that combines
historical and theoretical developments with
current research and real-world applications

¢ Includes engaging stories drawn from
experience, history, and current events to
provide a jargon-free, lively and accessible
introduction to the field

e Tackles overlooked topics such as religious
extremism and the sociopolitical implications
of religious belief

The
Psycholog)

of Religion®

A Social Force

Neil J. Kressel

Available in
Hardback 9781108493390

Paperback 9781108737029
eBook 9781108623902

DOI 10.1017/9781108623902

Textbook for subjects
Applied Psychology
Psychology
Religion

Exam Copy
If you are interested in the title
for your course, Cambridge
University Press may consider
offering an examination copy.
Please provide the details of the
course you are teaching. Email
CollegeSales@Cambridge.org

22 CAMBRIDGE

UNIVERSITY PRESS


https://www.cambridge.org/highereducation/product/A1AB31314AC1922007E188DF26A697C0
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
https://he-web-ui.prod.aop.cambridge.org/highereducation/search?filters=%24author%24author%3DNeil%20J.%20Kressel%3B%3B&event=SE-AU_AUTH
mailto:collegesales@cambridge.org

The Psychology of Religion:

A Social Force

Table of Contents

1. The untold story of the psychology of religion

2. Classic approaches to religion and spirituality

3. Behaviorism, neuroscience, and the cognitive
science of religion

. The sociological context

. Research methods and the empirical tradition

. Religious attitudes and beliefs around the
world

. Religious development, religious experience,

and prayer

Religion and health

. Religion and morality

. Religious extremism

0. The challenge of real-world application.

o o bW

— © 00 N

About the author

Neil J. Kressel is a licensed psychologist and
Professor of Psychology at William Paterson
University, where he directed the Honors
Program in the Social Sciences for twenty years.
He holds a doctorate in social psychology from
Harvard, and has taught psychology courses at
universities such as Harvard, New York University,
and the Stevens Institute of Technology. In May
2023, Kressel received William Paterson's Faculty
Recognition Award for Excellence in Research,
Scholarship and Creative Expression.

The author or editor of seven books and many
scientific journal articles, Kressel has appeared on
various mainstream media programs. His work
has been widely cited in print and online media,
including Forbes, the Economist, the Washington
Post, Chronicle of Higher Education, and
elsewhere.
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“...destined to become a
classic. It is unsurpassed in
range and scope.”

“...a comprehensive and
engaging approach to the
psychology of religion.”

“...user-friendly...”
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...accessible to any student...”
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